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INTRODUCTION
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LOGO PROTECTION AND USAGE

Ottumwa Schools has developed a strong brand to establish a consistent visual identity both 
internally and externally.  The brand consists of a common visual system with several logos and 

word marks, and brand extensions.  These logos represent entities, and it is important that they be 
used not only consistently, but correctly. 

The enclosed logos represent the intellectual property of Ottumwa Schools and may not be used 
without explicit consent of the district brand manager.  It is important that the standards in this book 
are carefully read and understood before beginning production on any material that will incorporate 

a logo of Ottumwa Schools.  You will notice that the district has trademarked multiple logos.  At 
Ottumwa Schools we take great pride in our identity and we hope that you will, too. 

If you have questions regarding the style guide’s content, how to implement the standards, or if your 
needs are not referred to in this guide, please contact Ottumwa Schools Brand and Media Manager.

CONTACT INFORMATION
Kim Hellige

Community Programs Director
kim.hellige@ottumwaschools.com

641-684-6597 x141

Scott Maas
Athletic Director

scott.maas@ottumwaschools.com
641-683-4444 x2501
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LOGOS
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OTTUMWA WORD MARK

4
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OTTUMWA WORD MARK

LOGO VARIATIONS
Below are the logo variations for the Ottumwa Word Mark. They are presented in one color, reversed 
and black and white usages. All logos are created in vector art and are infinitely scalable and 
available for any use.

5



86

LOGO SIZE AND SPACING
The size and spacing of the Ottumwa Word Mark is important in ensuring that the logo is displayed 
in a positive and consistent way and helps to reinforce the brand. The logo should always have 
enough open space around it to have a clear and clean impact. The width of the first letter is 
generally the measurement guide for this open space.

Blue indicates Clear Space. The blue area must be kept free of other elements. Gray padding 
indicates Safe Zone. Magenta indicates type and element alignment and boundaries.

The minimum required Clear Space is defined by the measurement “x”.

In order to preserve legibility, maintain a minimum of .5” height.
.5 inch

x

x

x

x

OTTUMWA WORD MARK
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COLOR PALETTE
Use the primary palette on all branded materials such as logos, corporate identity, website, 
advertising, collateral, and imprintables. The colors printed here are NOT guaranteed to be matches. 
The user of a Pantone Swatch Book is the best way to work with your vendors and assure color 
correctness. Always proof anything before production runs begin to assure that the colors are 
satisfactory.

The accuracy of color is critical in design. Because what you see on your monitor is never what will appear on a printed 
sheet, designers need a standardized color key. It can be very frustrating to see the logo you worked hard to create look 
deep red on the client’s letterhead, purple-reddish on his business card, and light red on his very expensive envelopes.
A way to prevent this is by using a standardized color matching system, such as the PANTONE MATCHING SYSTEM. 
Though PANTONE is not the only color standardization system, it is the most widely used and the one that most printers 
understand. Aside from being able to have consistency, PANTONE Colors allow you to use colors that cannot be mixed 
in CMYK.

DEALING WITH CONSISTENT COLOR USING PANTONES

Pantone 485 C
C5 M98 Y100 K0
#e32726

C0 M0 Y0 K0
#FFFFFF

7

Pantone 186 U
C12 M83 Y58 K1
#d6505b
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INCORRECT USAGE
These are some examples of improper ways of presenting the Ottumwa Wordmark.

Change Colors Scale Elements Outline Elements

Move ElementsStretch LogoRotate Elements

8
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OTTUMWA O

LOGO VARIATIONS
Below are the logo variations for the Ottumwa O. They are presented in one color, reversed and 
black and white usages. All logos are created in vector art and are infinitely scalable and available 
for any use.
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LOGO SIZE AND SPACING
The size and spacing of the Ottumwa O is important in ensuring that the logo is displayed in a 
positive and consistent way and helps to reinforce the brand. The logo should always have enough 
open space around it to have a clear and clean impact.

x

Blue indicates Clear Space. The blue area must be kept free of other elements. Gray padding 
indicates Safe Zone. Magenta indicates type and element alignment and boundaries.

The minimum required Clear Space is defined by the measurement “x”.

In order to preserve legibility, maintain a minimum of .5” height.
.5 inch

x

x

x

OTTUMWA O

11



13

Pantone 186 U
C12 M83 Y58 K1
#d6505b

COLOR PALETTE
Use the primary palette on all branded materials such as logos, corporate identity, website, 
advertising, collateral, and imprintables. The colors printed here are NOT guaranteed to be matches. 
The user of a Pantone Swatch Book is the best way to work with your vendors and assure color 
correctness. Always proof anything before production runs begin to assure that the colors are 
satisfactory.

The accuracy of color is critical in design. Because what you see on your monitor is never what will appear on a printed 
sheet, designers need a standardized color key. It can be very frustrating to see the logo you worked hard to create look 
deep red on the client’s letterhead, purple-reddish on his business card, and light red on his very expensive envelopes.
A way to prevent this is by using a standardized color matching system, such as the PANTONE MATCHING SYSTEM. 
Though PANTONE is not the only color standardization system, it is the most widely used and the one that most printers 
understand. Aside from being able to have consistency, PANTONE Colors allow you to use colors that cannot be mixed 
in CMYK.

DEALING WITH CONSISTENT COLOR USING PANTONES

Pantone 485 C
C5 M98 Y100 K0
#e32726

C0 M0 Y0 K0
#FFFFFF
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INCORRECT USAGE
These are some examples of improper ways of presenting the Ottumwa O.

Change Colors Outline Elements

Stretch LogoRotate Elements
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OTTUMWA LOGO
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OTTUMWA LOGO

LOGO VARIATIONS
Below are the logo variations for the Ottumwa Logo. They are presented in one color, reversed and 
black and white usages. All logos are created in vector art and are infinitely scalable and available 
for any use.

15



1716

LOGO SIZE AND SPACING
The size and spacing of the Ottumwa Logo is important in ensuring that the logo is displayed in a 
positive and consistent way and helps to reinforce the brand. The logo should always have enough 
open space around it to have a clear and clean impact.

OTTUMWA LOGO

x

Blue indicates Clear Space. The blue area must be kept free of other elements. Gray padding 
indicates Safe Zone. Magenta indicates type and element alignment and boundaries.

The minimum required Clear Space is defined by the measurement “x”.

In order to preserve legibility, maintain a minimum of .5” height.
.5 inch

x

x

x
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COLOR PALETTE
Use the primary palette on all branded materials such as logos, corporate identity, website, 
advertising, collateral, and imprintables. The colors printed here are NOT guaranteed to be matches. 
The user of a Pantone Swatch Book is the best way to work with your vendors and assure color 
correctness. Always proof anything before production runs begin to assure that the colors are 
satisfactory.

The accuracy of color is critical in design. Because what you see on your monitor is never what will appear on a printed 
sheet, designers need a standardized color key. It can be very frustrating to see the logo you worked hard to create look 
deep red on the client’s letterhead, purple-reddish on his business card, and light red on his very expensive envelopes.
A way to prevent this is by using a standardized color matching system, such as the PANTONE MATCHING SYSTEM. 
Though PANTONE is not the only color standardization system, it is the most widely used and the one that most printers 
understand. Aside from being able to have consistency, PANTONE Colors allow you to use colors that cannot be mixed 
in CMYK.

DEALING WITH CONSISTENT COLOR USING PANTONES

Pantone 485 C
C5 M98 Y100 K0
#e32726

C0 M0 Y0 K0
#FFFFFF

17

Pantone 186 U
C12 M83 Y58 K1
#d6505b
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INCORRECT USAGE
These are some examples of improper ways of presenting the Ottumwa Logo.

18

Change Colors Scale Elements Outline Elements

Move ElementsStretch LogoRotate Elements
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BULLDOGS WORD MARK
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BULLDOGS WORD MARK

LOGO VARIATIONS
Below are the logo variations for the Bulldogs Word Mark. They are presented in one color, reversed 
and black and white usages. All logos are created in vector art and are infinitely scalable and 
available for any use.
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LOGO SIZE AND SPACING
The size and spacing of the Bulldogs Word Mark is important in ensuring that the logo is displayed in 
a positive and consistent way and helps to reinforce the brand. The logo should always have enough 
open space around it to have a clear and clean impact. The width of the first letter is generally the 
measurement guide for this open space.

Blue indicates Clear Space. The blue area must be kept free of other elements. Gray padding 
indicates Safe Zone. Magenta indicates type and element alignment and boundaries.

The minimum required Clear Space is defined by the measurement “x”.

In order to preserve legibility, maintain a minimum of .5” height.
.5 inch

x

x

x

x

BULLDOGS WORD MARK
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COLOR PALETTE
Use the primary palette on all branded materials such as logos, corporate identity, website, 
advertising, collateral, and imprintables. The colors printed here are NOT guaranteed to be matches. 
The user of a Pantone Swatch Book is the best way to work with your vendors and assure color 
correctness. Always proof anything before production runs begin to assure that the colors are 
satisfactory.

The accuracy of color is critical in design. Because what you see on your monitor is never what will appear on a printed 
sheet, designers need a standardized color key. It can be very frustrating to see the logo you worked hard to create look 
deep red on the client’s letterhead, purple-reddish on his business card, and light red on his very expensive envelopes.
A way to prevent this is by using a standardized color matching system, such as the PANTONE MATCHING SYSTEM. 
Though PANTONE is not the only color standardization system, it is the most widely used and the one that most printers 
understand. Aside from being able to have consistency, PANTONE Colors allow you to use colors that cannot be mixed 
in CMYK.

DEALING WITH CONSISTENT COLOR USING PANTONES

22

Pantone 485 C
C5 M98 Y100 K0
#e32726

C0 M0 Y0 K0
#FFFFFF

Pantone 186 U
C12 M83 Y58 K1
#d6505b
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INCORRECT USAGE
These are some examples of improper ways of presenting the Bulldogs Wordmark.

Change Colors Scale Elements Outline Elements

Move ElementsStretch LogoRotate Elements
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OTTUMWA BULLDOG
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OTTUMWA BULLDOG

LOGO VARIATIONS
Below are the logo variations for the Ottumwa Bulldog. They are presented in three color, two color, 
one color, reversed and black and white usages. All logos are created in vector art and are infinitely 
scalable and available for any use.
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LOGO SIZE AND SPACING
The size and spacing of the Ottumwa Bulldog is important in ensuring that the logo is displayed in a 
positive and consistent way and helps to reinforce the brand. The logo should always have enough 
open space around it to have a clear and clean impact.

x

Blue indicates Clear Space. The blue area must be kept free of other elements. Gray padding 
indicates Safe Zone. Magenta indicates type and element alignment and boundaries.

The minimum required Clear Space is defined by the measurement “x”.

In order to preserve legibility, maintain a minimum of .5” height.
.5 inch

x

x

x

OTTUMWA BULLDOG
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COLOR PALETTE
Use the primary palette on all branded materials such as logos, corporate identity, website, 
advertising, collateral, and imprintables. The colors printed here are NOT guaranteed to be matches. 
The user of a Pantone Swatch Book is the best way to work with your vendors and assure color 
correctness. Always proof anything before production runs begin to assure that the colors are 
satisfactory.

The accuracy of color is critical in design. Because what you see on your monitor is never what will appear on a printed 
sheet, designers need a standardized color key. It can be very frustrating to see the logo you worked hard to create look 
deep red on the client’s letterhead, purple-reddish on his business card, and light red on his very expensive envelopes.
A way to prevent this is by using a standardized color matching system, such as the PANTONE MATCHING SYSTEM. 
Though PANTONE is not the only color standardization system, it is the most widely used and the one that most printers 
understand. Aside from being able to have consistency, PANTONE Colors allow you to use colors that cannot be mixed 
in CMYK.

DEALING WITH CONSISTENT COLOR USING PANTONES

Pantone Cool Gray 4 C
C26 M22 Y22 K0
#bcbbba

Pantone Cool Gray 1 C
C13 M11 Y12 K0
#dad8d6

27

Pantone 485 C
C5 M98 Y100 K0
#e32726

C0 M0 Y0 K0
#FFFFFF

Pantone 186 U
C12 M83 Y58 K1
#d6505b
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INCORRECT USAGE
These are some examples of improper ways of presenting the Ottumwa Bulldog.

Change Colors Outline Elements

Stretch LogoRotate Elements

28
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BRAND EXTENSIONS
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BRAND EXTENSIONS

BRAND COLORS
Use the primary palette on all branded materials such as logos, corporate identity, website, 
advertising, collateral, and imprintables. The colors printed here are NOT guaranteed to be matches. 
The user of a Pantone Swatch Book is the best way to work with your vendors and assure color 
correctness. Always proof anything before production runs begin to assure that the colors are 
satisfactory.

The accuracy of color is critical in design. Because what you see on your monitor is never what will appear on a printed 
sheet, designers need a standardized color key. It can be very frustrating to see the logo you worked hard to create look 
deep red on the client’s letterhead, purple-reddish on his business card, and light red on his very expensive envelopes.
A way to prevent this is by using a standardized color matching system, such as the PANTONE MATCHING SYSTEM. 
Though PANTONE is not the only color standardization system, it is the most widely used and the one that most printers 
understand. Aside from being able to have consistency, PANTONE Colors allow you to use colors that cannot be mixed 
in CMYK.

DEALING WITH CONSISTENT COLOR USING PANTONES

Pantone Cool Gray 4 C
C26 M22 Y22 K0
#bcbbba

Pantone Cool Gray 1 C
C13 M11 Y12 K0
#dad8d6

30

Pantone 485 C
C5 M98 Y100 K0
#e32726

C0 M0 Y0 K0
#FFFFFF

Pantone 186 U
C12 M83 Y58 K1
#d6505b
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BRAND EXTENSION
Brand extension is the process of incorporating the brand into clubs, organizations and activities of 
the entire district. By adopting the look, feel and tone of the Ottumwa Schools brand, these groups 
begin to connect in the consumers mind and begin to add strength to the primary brand and vise 
versa. The general approach of brand extension is to start with colors from the systems primary color 
palette as well as approved fonts that tie back into the main identity.

FOOTBALL

31
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APPAREL
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GO, FIGHT, WIN
GO, FIGHT, WIN
GO, FIGHT, WIN
GO, FIGHT, WIN
GO, FIGHT, WIN
GO, FIGHT, WIN

OTTUMWA BULLDOG USAGE ON APPAREL

“distressing” of the logo is okay,
within reason

do not imprint white on a
light colored apparel

integrity of borders and internal
space must be maintained

do not allow apparel
color to show through

do not print
over the logo

do not separate
pieces of the logo

“college-style” rivalry
messages are inappropriate

do not combine logos
into one design space

logos cannot be modified
to create new versions due

to trademark

“splatter,” “tribal,” “tattoo” or other 
style of graphic background

s are okay on apparel

text may run behind logos that
do not include text, with a clear space 

cut around preffered

more than one logo may be
used on apparel if in different

“design spaces”

text may also be used in designs, 
providing minimal clear space is 

observed and the text does not create 
a new “logo”

when using heavy pattern
around logo, an ample clear

zone is preferred

GO, FIGHT, WIN
GO, FIGHT, WIN
GO, FIGHT, WIN
GO, FIGHT, WIN
GO, FIGHT, WIN
GO, FIGHT, WIN BEAT THE RAMS

BULLDOGS
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OTTUMWA APPAREL LOGO COLORS

The examples on this page illustrate approved color options for the logo in apparel applications.

The white imprint can be applied to any color shirt. The shirt color must be dark enough for easy 
readability.

34
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FONTS
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TYPOGRAPHY
To add consistency to the logo, the following fonts have been chosen as the approved typefaces.

We recommend installing only one format - OpenType, TrueType, or PostScript - of a font. Installing two or more formats 
of the same font may cause problems when you try to use, view, or print the font.
Choose Start > Settings > Control Panel. Note: In Windows XP choose Start > Control Panel Double-click the Fonts 
folder. Choose File > Install New Font. Locate the fonts you want to install. In the drivers list, select the drive and the 
folder containing the fonts you want to install. In the Folders list, select a folder that contains the fonts you want to install. 
(Make sure you have unzipped them first.) The fonts in the folder appear under List of Fonts.
Select the fonts to install. To select more than one font, hold down the CTRL key and click each font.
To copy the fonts to the Fonts folder, make sure the Copy fonts to the Fonts folder check box is selected.
Note: If installing fonts from a floppy disk or a CD-ROM, you should make sure this check box is selected. Otherwise, to 
use the fonts in your applications, you must always keep the disk in the disk drive.
Click OK to install the fonts.

INSTALLING FONTS

Complimentary Font

OTTUMWA CUSTOM FONT

1234567890!@#$%^&*()-=+

ABCDEFGHIJKLMNOPQRSTUVWXYZ

PT Sans, Regular, Bold
1234567890!@#$%^&*()-=+
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()-=+
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
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COLLATERAL
CATALOG



39

1 COLOR BLACK (PRINT)

OHS_K_1.eps OHS_K_2.eps

OHS_K_3.eps

OHS_BULLDOG_K_1.eps

OHS_BULLDOG_K_2.eps OHS_BULLDOG_K_3.eps

OHS_BULLDOG_K_5.eps OHS_BULLDOG_K_6.eps
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1 COLOR RED (PRINT)

OHS_R_1.eps OHS_R_2.eps

OHS_R_3.eps

OHS_BULLDOG_R_1.eps

OHS_BULLDOG_R_2.eps OHS_BULLDOG_R_3.eps

OHS_BULLDOG_R_5.eps OHS_BULLDOG_R_6.eps
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FULL COLOR (PRINT)

OHS_R_1.eps OHS_R_2.eps

OHS_R_3.eps

OHS_BULLDOG_FULL_1.eps

OHS_BULLDOG_FULL_2.eps OHS_BULLDOG_FULL_3.eps

OHS_BULLDOG_FULL_5.eps OHS_BULLDOG_FULL_6.eps
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1 COLOR REVERSE TO WHITE (PRINT)

OHS_W_1.eps OHS_W_2.eps

OHS_W_3.eps

OHS_BULLDOG_W_1.eps

OHS_BULLDOG_W_2.eps OHS_BULLDOG_W_3.eps

OHS_BULLDOG_W_5.eps OHS_BULLDOG_W_6.eps
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FULL COLOR (APPAREL)

OHS_R_1.eps OHS_R_2.eps

OHS_R_3.eps

OHS_BULLDOG_FULL_1.eps

OHS_BULLDOG_FULL_2.eps OHS_BULLDOG_FULL_3.eps

OHS_BULLDOG_FULL_5.eps OHS_BULLDOG_FULL_6.eps
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WHITE IMPRINT (APPAREL)

OHS_W_1.eps OHS_W_2.eps

OHS_W_3.eps

OHS_BULLDOG_W_1.eps

OHS_BULLDOG_W_2.eps OHS_BULLDOG_W_3.eps

OHS_BULLDOG_W_5.eps OHS_BULLDOG_W_6.eps
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RED IMPRINT (APPAREL)

OHS_R_1.eps OHS_R_2.eps

OHS_R_3.eps

OHS_BULLDOG_R_1.eps

OHS_BULLDOG_R_2.eps OHS_BULLDOG_R_3.eps

OHS_BULLDOG_R_5.eps OHS_BULLDOG_R_6.eps
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GRAY IMPRINT (APPAREL)

OHS_G_1.eps OHS_G_2.eps

OHS_G_3.eps

OHS_BULLDOG_G_1.eps

OHS_BULLDOG_G_2.eps

OHS_BULLDOG_G_2.eps OHS_BULLDOG_G_2.eps

OHS_BULLDOG_G_3.eps
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RED & WHITE IMPRINT (APPAREL)

OHS_R_1.eps OHS_RW_2.eps

OHS_RW_3.eps

OHS_BULLDOG_W_1.eps

OHS_BULLDOG_RW_2.eps

OHS_BULLDOG_RW_2.eps OHS_BULLDOG_RW_2.eps

OHS_BULLDOG_RW_3.eps
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If you have any questions or concerns
in regards to using this guide please direct them to:

47

Kim Hellige
Community Programs Director

kim.hellige@ottumwaschools.com
641-684-6597 x141

Scott Maas
Athletic Director

scott.maas@ottumwaschools.com
641-683-4444 x2501
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